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3. Area of Procurement

3.1.1. The procurement activities of Bhutan Media Foundation shall cover the

following areas:-

a) Procurement of materials, equipments and fixed assets.
b) Procurement of works services — civil, electrical, mechanical and consultancy

services.

It includes both capital and revenue items.

4. Tender Committee

4 11. The following officials will represent the Tender Committee:-

a.  Executive Director
h. Heads of the Division




